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38 Townhome Lots 

Lanier Walk 
City of Cumming, Forsyth County, Georgia 30041 

 

 

    

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Presented by: 

The Jordan Company 
Winston Smith 

4200 Northside Parkway 

Office: 404.237.2900 Ext 107 

Building 3, STE A 

Atlanta GA 30327 

http://maps.google.com/maps?q=34.180681,-84.092574&hl=en&ll=34.180681,-84.091287&spn=0.005068,0.010568&sll=34.180237,-84.0959&sspn=0.004846,0.014656&num=1&t=h&z=17
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Location: Subject property is located in the southeastern submarket of Forsyth County 

+/- 41 miles north of Atlanta, +/-3.9 miles east of Cumming, and +/-14 miles 

northeast of Milton. 2009 population within a three mile radius of subject 

property is 69,274 with a median household income of $62,264. The property 

is located off Buford Dame Road which connects Georgia 400 within 3.9 

miles.  

 

On-Site:  Subject property consists of 38 vacant lots.  

 

 Subdivision Conditions: - 74 Total Lots 

          - 36 Developed Homes 

          - 38 vacant lots 

                                                        

                             

  Min Lot Sizes:  - 3,000 SF       

 

Zoning: Res-6 

 

 

 

Schools: Elementary: Macedonia 

 Middle: Lakeside 

 High: Forsyth Central 

 

 

Property  
Taxes 2010: +/- $8,614  

 
 

 

Price: $570,000 ($15,000/lot) 
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Demographics for 
 

Population 1-mi. 2-mi. 3-mi. 
2009 Male Population 1,164 13,200 34,796 
2009 Female Population 1,171 13,111 34,477 
% 2009 Male Population 49.85% 50.17% 50.23% 
% 2009 Female Population 50.15% 49.83% 49.77% 
2009 Total Adult Population 1,759 19,174 49,503 
2009 Total Daytime Population 1,379 23,009 62,849 
2009 Total Daytime Work Population 603 10,603 31,955 
2009 Median Age Total Population 34 32 32 
2009 Median Age Adult Population 41 39 39 
2009 Age 0-5 221 2,904 8,069 
2009 Age 6-13 225 2,888 8,270 

2009 Age 14-17 128 1,345 3,432 
2009 Age 18-20 78 872 2,191 
2009 Age 21-24 120 1,432 3,387 
2009 Age 25-29 161 2,214 5,422 
2009 Age 30-34 213 2,531 6,453 
2009 Age 35-39 209 2,369 6,727 
2009 Age 40-44 219 2,231 6,097 
2009 Age 45-49 196 1,933 4,987 
2009 Age 50-54 159 1,508 4,011 
2009 Age 55-59 127 1,288 3,383 
2009 Age 60-64 91 864 2,260 

2009 Age 65-69 64 647 1,609 
2009 Age 70-74 45 479 1,203 
2009 Age 75-79 40 376 857 
2009 Age 80-84 20 241 517 
2009 Age 85+ 17 189 399 
% 2009 Age 0-5 9.47% 11.04% 11.65% 
% 2009 Age 6-13 9.64% 10.98% 11.94% 
% 2009 Age 14-17 5.49% 5.11% 4.95% 
% 2009 Age 18-20 3.34% 3.31% 3.16% 
% 2009 Age 21-24 5.14% 5.44% 4.89% 
% 2009 Age 25-29 6.90% 8.41% 7.83% 

% 2009 Age 30-34 9.13% 9.62% 9.32% 
% 2009 Age 35-39 8.96% 9.00% 9.71% 
% 2009 Age 40-44 9.39% 8.48% 8.80% 
% 2009 Age 45-49 8.40% 7.35% 7.20% 
% 2009 Age 50-54 6.82% 5.73% 5.79% 
% 2009 Age 55-59 5.44% 4.90% 4.88% 
% 2009 Age 60-64 3.90% 3.28% 3.26% 
% 2009 Age 65-69 2.74% 2.46% 2.32% 
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% 2009 Age 70-74 1.93% 1.82% 1.74% 
% 2009 Age 75-79 1.71% 1.43% 1.24% 
% 2009 Age 80-84 0.86% 0.92% 0.75% 

% 2009 Age 85+ 0.73% 0.72% 0.58% 
2009 White Population 1,939 19,385 53,109 
2009 Black Population 175 3,098 6,682 
2009 Asian/Hawaiian/Pacific Islander 41 616 2,631 
2009 American Indian/Alaska Native 4 87 231 
2009 Other Population (Incl 2+ Races) 176 3,124 6,622 
2009 Hispanic Population 251 4,604 10,706 
2009 Non-Hispanic Population 2,083 21,707 58,568 
% 2009 White Population 83.04% 73.68% 76.66% 
% 2009 Black Population 7.49% 11.77% 9.65% 
% 2009 Asian/Hawaiian/Pacific Islander 1.76% 2.34% 3.80% 

% 2009 American Indian/Alaska Native 0.17% 0.33% 0.33% 
% 2009 Other Population (Incl 2+ Races) 7.54% 11.87% 9.56% 
% 2009 Hispanic Population 10.75% 17.50% 15.45% 
% 2009 Non-Hispanic Population 89.25% 82.50% 84.55% 
2000 Non-Hispanic White 1,054 13,404 36,294 
2000 Non-Hispanic Black 16 1,250 2,386 
2000 Non-Hispanic Amer Indian/Alaska 
Native n/a 31 68 
2000 Non-Hispanic Asian 5 170 739 
2000 Non-Hispanic Hawaiian/Pacific 
Islander n/a n/a 12 

2000 Non-Hispanic Some Other Race n/a 4 29 
2000 Non-Hispanic Two or More Races n/a 105 401 
% 2000 Non-Hispanic White 98.05% 89.57% 90.90% 
% 2000 Non-Hispanic Black 1.49% 8.35% 5.98% 
% 2000 Non-Hispanic Amer Indian/Alaska 
Native 0.00% 0.21% 0.17% 
% 2000 Non-Hispanic Asian 0.47% 1.14% 1.85% 
% 2000 Non-Hispanic Hawaiian/Pacific 
Islander 0.00% 0.00% 0.03% 
% 2000 Non-Hispanic Some Other Race 0.00% 0.03% 0.07% 
% 2000 Non-Hispanic Two or More Races 0.00% 0.70% 1.00% 
Population Change 1-mi. 2-mi. 3-mi. 

Total Employees n/a n/a n/a 
Total Establishemnts n/a n/a n/a 
2009 Total Population 2,335 26,311 69,274 
2009 Total Households 908 9,813 25,037 
Population Change 1990-2009 1,695 16,707 46,404 
Household Change 1990-2009 677 6,311 16,587 
% Population Change 1990-2009 264.84% 173.96% 202.90% 
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% Household Change 1990-2009 293.07% 180.21% 196.30% 
Population Change 2000-2009 1,249 9,970 25,766 
Household Change 2000-2009 497 3,856 9,438 

% Population Change 2000-2009 115.01% 61.01% 59.22% 
% Households Change 2000-2009 120.92% 64.73% 60.50% 
Housing 1-mi. 2-mi. 3-mi. 
2000 Total Housing Units 470 6,395 16,565 
2000 Occupied Housing Units 428 5,991 15,616 
2000 Owner Occupied Housing Units 373 4,843 12,885 
2000 Renter Occupied Housing Units 55 1,147 2,731 
2000 Vacant Housing Units 41 404 950 
% 2000 Occupied Housing Units 91.06% 93.68% 94.27% 
% 2000 Owner Occupied Housing Units 79.53% 75.74% 77.78% 
% 2000 Renter Occupied Housing Units 11.73% 17.94% 16.49% 

% 2000 Vacant Housing Units 8.74% 6.32% 5.73% 
Income 1-mi. 2-mi. 3-mi. 
2009 Median Household Income $52,056  $54,098  $62,264  
2009 Per Capita Income $27,258  $26,440  $28,822  
2009 Average Household Income $70,096  $70,893  $79,747  
2009 Household Income < $10,000 34 508 891 
2009 Household Income $10,000-$14,999 29 426 685 
2009 Household Income $15,000-$19,999 31 393 786 
2009 Household Income $20,000-$24,999 38 367 807 
2009 Household Income $25,000-$29,999 35 387 755 
2009 Household Income $30,000-$34,999 47 460 929 

2009 Household Income $35,000-$39,999 59 437 815 
2009 Household Income $40,000-$44,999 63 557 1,169 
2009 Household Income $45,000-$49,999 79 730 1,480 
2009 Household Income $50,000-$59,999 192 1,565 3,271 
2009 Household Income $60,000-$74,999 221 2,524 6,168 
2009 Household Income $75,000-$99,999 55 1,046 4,834 
2009 Household Income $100,000-
$124,999 6 158 1,149 
2009 Household Income $125,000-
$149,999 7 101 676 
2009 Household Income $150,000-
$199,999 10 106 379 
2009 Household Income $200,000-
$249,999 n/a 1 48 
2009 Household Income $250,000-
$499,999 3 46 194 
2009 Household Income $500,000+ n/a 1 3 
2009 Household Income $200,000+ 3 47 245 
% 2009 Household Income < $10,000 3.74% 5.18% 3.56% 
% 2009 Household Income $10,000- 3.19% 4.34% 2.74% 
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$14,999 
% 2009 Household Income $15,000-
$19,999 3.41% 4.00% 3.14% 
% 2009 Household Income $20,000-
$24,999 4.18% 3.74% 3.22% 
% 2009 Household Income $25,000-
$29,999 3.85% 3.94% 3.02% 
% 2009 Household Income $30,000-
$34,999 5.17% 4.69% 3.71% 
% 2009 Household Income $35,000-
$39,999 6.49% 4.45% 3.25% 
% 2009 Household Income $40,000-
$44,999 6.93% 5.68% 4.67% 
% 2009 Household Income $45,000-
$49,999 8.69% 7.44% 5.91% 
% 2009 Household Income $50,000-
$59,999 21.12% 15.95% 13.06% 
% 2009 Household Income $60,000-
$74,999 24.31% 25.72% 24.63% 
% 2009 Household Income $75,000-
$99,999 6.05% 10.66% 19.31% 
% 2009 Household Income $100,000-
$124,999 0.66% 1.61% 4.59% 
% 2009 Household Income $125,000-
$149,999 0.77% 1.03% 2.70% 
% 2009 Household Income $150,000-
$199,999 1.10% 1.08% 1.51% 
% 2009 Household Income $200,000-
$249,999 0.00% 0.01% 0.19% 
% 2009 Household Income $250,000-
$499,999 0.33% 0.47% 0.77% 
% 2009 Household Income $500,000+ 0.00% 0.01% 0.01% 

% 2009 Household Income $200,000+ 0.33% 0.48% 0.98% 
Retail Sales Volume 1-mi. 2-mi. 3-mi. 
2009 Children/Infants Clothing Stores $314,194  $3,567,735  $10,430,085  
2009 Jewelry Stores $237,796  $2,706,517  $7,759,669  
2009 Mens Clothing Stores $457,779  $5,247,119  $15,095,433  

2009 Shoe Stores $423,385  $4,814,009  $14,028,150  
2009 Womens Clothing Stores $801,988  $9,179,422  $25,879,256  
2009 Automobile Dealers $5,798,716  $64,408,870  $178,294,807  
2009 Automotive Parts/Acc/Repair Stores $696,969  $7,876,018  $22,283,152  
2009 Other Motor Vehicle Dealers $207,431  $2,366,865  $6,861,115  
2009 Tire Dealers $190,430  $2,149,242  $6,050,458  
2009 Hardware Stores $89,594  $1,008,059  $3,644,783  
2009 Home Centers $560,609  $6,249,042  $17,725,976  
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2009 Nursery/Garden Centers $202,119  $2,275,149  $6,406,117  
2009 Outdoor Power Equipment Stores $73,988  $792,972  $2,030,085  
2009 Paint/Wallpaper Stores $22,073  $244,167  $655,819  
2009 Appliance/TV/Other Electronics 
Stores $528,930  $6,046,431  $17,474,746  
2009 Camera/Photographic Supplies 
Stores $87,389  $988,119  $2,821,823  
2009 Computer/Software Stores $264,234  $2,977,750  $8,316,560  
2009 Beer/Wine/Liquor Stores $336,627  $3,830,912  $11,228,950  
2009 Convenience/Specialty Food Stores $656,318  $9,300,220  $25,971,028  
2009 Restaurant Expenditures $3,863,366  $46,102,721  $138,334,796  
2009 Supermarkets/Other Grocery excl 
Conv $3,809,169  $42,981,288  $122,285,141  
2009 Furniture Stores $549,107  $6,206,722  $17,603,064  

2009 Home Furnishings Stores $343,849  $3,953,713  $11,714,949  
2009 Gen Merch/Appliance/Furniture 
Stores $4,833,900  $54,880,528  $156,511,598  
2009 Gasoline Stations w/ Convenience 
Stores $2,977,617  $36,264,123  $104,154,754  
2009 Other Gasoline Stations $2,321,299  $26,963,903  $78,183,725  
2009 Department Stores excl Leased 
Depts $5,362,830  $60,926,958  $173,986,345  
2009 General Merchandise Stores $4,284,792  $48,673,806  $138,908,535  
2009 Other Health/Personal Care Stores $367,683  $4,109,338  $11,382,662  
2009 Pharmacies/Drug Stores $1,836,581  $20,733,997  $58,628,146  
2009 Pet/Pet Supplies Stores $259,941  $2,932,589  $8,295,889  

2009 Book/Periodical/Music Stores $74,915  $942,679  $2,609,785  
2009 Hobby/Toy/Game Stores $111,309  $1,152,202  $2,582,759  
2009 Musical Instrument/Supplies Stores $50,844  $569,923  $1,599,411  
2009 Sewing/Needlework/Piece Goods 
Stores $14,911  $178,182  $516,626  
2009 Sporting Goods Stores $282,872  $3,390,244  $11,199,972  

2009 Video Tape Stores - Retail $44,290  $501,255  $1,428,195  
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